Helpful Hints for Smooth Interaction with the Media

So you want to invite the media to your event…

· Where do you start?

1. Identify and list your local media outlets.
2. Contact them and collect the names of their editors.
a. - Feature and Metro editors will usually be your best shot in newspapers.
b. - Assignment desk editors for television.
3. Their titles will vary, but you are trying to find the person who decides what gets covered.
· Call the editor AT LEAST a week in advance and explain it as a potential story or feature photo op. Call on a weekday morning before the newsroom gets busy. Tell them that a reporter, photographer or video crew would be welcome to come out. (If you happen to talk to the reporter, mention any free food that will be available.) Get the fax number and or email and send over the press release that you have already prepared. 


· Press Releases
1. One of the most important things about your press release is to make sure it is no longer than one page.
2. The press release should include the basic facts of the event, a shorthand explanation of the SCA, and a contact person with their phone number, preferably a cell number, and contact at the event, preferably the same person.

3. Avoid Calligraphy, fancy colored paper, and Ye olde period style writing. These things will make your press release harder to read and cause confusion
4. It is also helpful to include an event timeline (as opposed to an event schedule).
· Suggest a time frame that will be best for the reporter by providing them with the most substance for the story.

1. Late mornings and early afternoons are best because late afternoons and evenings will probably be to late for the evening broadcast and the next days' paper.
2. If you do send a timeline, do your best to stick with it. Reporters are always on a deadline, and will not understand SCA time. They will be irritated if they have to stand around a wait for half an hour, and may just leave.

3. If your group has youth combat or youth activities, make sure they are where they can be seen. They are a solid draw for feature photos.

· A couple of days before the event send your press release again and call the assignment editors as a reminder. You can find out if they are really going to send someone because sometimes press releases get lost, assignments get bumped and editors change their minds. If they aren't going to attend, don't take it personally.
· Once they arrive (your contact needs to be at the gate to greet them) you might want to offer the reporters some simple garb to cover their MODERN ERA clothes, but don't insist. Some reporters might think its fun but others may not want to play, and may get irritated if pushed. Angry reporters do not give good coverage. This is also a good time to be a good host and let them know that the aforementioned free snacks and beverages are available.
· Sundays are slow news days and a good time to get the media to come to your demo. Saturdays usually have other festivals and events you will have to compete with.


· Coverage
1. Don't take the coverage you get personally, even if it sounds like they are making fun of us. You can ignore which is preferred, or if you just can't stand it, you can call the writers editor and state your concerns. Be calm and polite, and understand that an editor's job is more concerned with facts than your feelings.
2. If there is a glaring inaccuracy then you should absolutely call the editor and INSIST they publish or broadcast a correction. Don't demand a printed apology, you won't get one. Be satisfied with corrected facts.
3. If you liked the coverage, or even just consider it adequate, call and thank the reporter or photographer for the wonderful skillful job they did. Tell them they welcome to attend your meetings or events just for fun next time.
